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Corporate Identity Manuals & Guides

Scrubb

This manual is provided in Adobe Acrobat PDF file for viewing on Macintosh or Windows
platforms. There are several versions available, Print Version, Desktop Version, Tablets Ver-
sion. We recommend downloading the file version that best suits your needs

Download link: www.Scrub.com.au/media/media-kit/
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Introductions
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®

Short information to this manual

This manual is a reference for staff and
members who need to understand

the philosophy of, necessity for and
process of Brand Management. The
accompanying Brand Management
Tool Kit is a resource for those who
need to undertake specific brand man-

agement activities.
What is Brand Identity?

A brand identity represents the values,
services, ideas and personality of an
organization. It is designed to increase
recognition and build perceptions of
the organization in its chosen market-

place.

page number 5 from total 27 pages

This brand identity needs to be graph-
ically represented and usually includes
elements such as logos and support-
ing graphics, colour pallete, typog-
raphy and photography choices and
can, within its guidelines use exampls
to visualize how a brand should be

accross various different visual media.
Why use this guidelines?
This document explains how to cor-

rectly use our brand accross diferent

applications and various markets.
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The Brand

Scrubb

Short introduction to the Scrubb

Who we are

Ecte as apeliqu atintiatatur aut eatius
molupti busdaep erovite con nobiti
conet veles elia sinvelest ulparcid min
nos ipsum nullabo. Itas nemquidis

ea venimaiore voloriatur re sitatibus
dusam as auda volestios ut esto que la
quas iduntis reptaquae magnatet ipit,
quodit autem nectum arum, ullentiunt
liquam, qui opta nit et rera veliquodio
volorectassi doloreptius renis vel eu-
mendam, venis adigendipis re estiore
esto explaceped que velibust, tes do-
luptatempe iliquam, quodisquos sus.
Nonsequi dolupta versped quaeria
acepelent earchilliqui doluptis nectis

audant etur

page number 7 from total 27 pages

Our mission

Ecte as apeliqu atintiatatur aut eatius
molupti busdaep erovite con nobiti
conet veles elia sinvelest ulparcid min
nos ipsum nullabo. Itas nemquidis

ea venimaiore voloriatur re sitatibus
dusam as auda volestios ut esto que la
quas iduntis reptaquae magnatet ipit,
quodit autem nectum arum, ullentiunt
liquam, qui opta nit et rera veliquodio
volorectassi doloreptius renis vel eu-
mendam, venis adigendipis re estiore
esto explaceped que velibust, tes do-
luptatempe iliquam, quodisquos sus.
Nonsequi dolupta versped quaeria
acepelent earchilliqui doluptis nectis

audant etur
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The Logo Signature

Scrubb

o
The preferred way to use the Scrubb
logo is
over a white/light background or on

Where the Logo Mark is stacked above
the Logotype.

page number 9 from total 27 pages
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Logotype With Unit
Signatures

Digital and Offset Printing

Scrubb..... .

Save time. Book a quality cleaner online.

Scrubb.....

Save time Book a quality cleaner online
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basic standards

2.2365 cm

Print
PANTONE Matching System

Pantone 2995 C

Pantone 447 C

scrubb_corporate_identity.indd 11

’ 0.376 cm

Scrubb......

Save time. Book a quality cleaner online

Print
CMYK Matching System

C77+M6 +YO+KO

C75+M61l+Y67+K42

—>»>

0.70 cm

Print
WEB Matching System

RO + G167 + B225

html# 00A7E1

R55 + G57 + B53
html# 373935

®

corporate identity manuals & guides

Unit Signature
Specifications

page number 11 from total 27 pages

Scrubb
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Logotype With Unit
Signatures

Online

Scrubb ®

Save time. Book a quality cleaner online.

Scrubb

Save time Book a quality cleaner online
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basic standards

2.2365 cm

Print
PANTONE Matching System

Pantone 2995 C

Pantone 447 C

scrubb_corporate_identity.indd 13

’ 13.87 px

Scrubb

Save time. Book a quality cleaner online

Print
CMYK Matching System

C77+M6 +YO+KO

C75+M61l+Y67+K42

Print
WEB Matching System

RO + G167 + B225
html# 00A7E1

R55 + G57 + B53
html# 373935

®

corporate identity manuals & guides

Unit Signature
Specifications

Scrubb

page number 13 from total 27 pages
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Clean area for Logomark
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Surrounding Space For
Print & Web

A prescribed amount of clear space

around the logotype should be main-

. tained at all times. No other type or @
Blue Square graphic element may appear within the
O” Is Cap Height )
¢ . . prescribed clear space.
<> <>
0.5cm 0.5cm
Clean area for Complete Logo Elements Clean area for Logotype with unit element Clean area for Logotype with logomark

q H B

Scrubb...... Scrubb......

Save time Book a quality cleaner online:

' H B
\/

<> <>

0.5cm 0.5cm
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Save time. Book a quality cleaner online. Scoru b b

page number 14 from total 27 pages
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.com.au

Save: time. ¥nok A aualitv cleaner online:

S oman
Save Rook & aualitv cleaner online
b
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Ronk 2 auality cleaner online:
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Unacceptable Uses

Itis extremely important for brand success that the logotype and signatures be

displayed correctly. This includes always using the correct typefaces and the

correct relative positioning and size of all elements. The examples on this and

the following pages illustrate unacceptable displays.

M-

0 ®©® N o w

10.

11.
12.

Do not distort any portion of the logotype/signature.

Do not crop any portion of the logotype/signature.

Do not tilt the logotype/signature.

Do not rotate the logotype/signature. (An obvious exception to this
guideline would be a vertical street pole banner with logo appearing
as the primary element in a vertical position by necessity.)

Do not rearrange components in the signature.

Do not alter the alignment of any component of the signature.

Do not alter the relative size of the logotype and the unit signature.
Do not alter the typeface of the logotype.

Do not alter the typeface of the signature.

Do not alter the type style (e.g., from all caps to cap/lowercase) of the
signature.

Do not add a drop shadow to any part of the signature.

Do not alter the relative size of the logotype and logomark.

page number 15 from total 27 pages
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typhography

Typography is one of the most recognizable elements of an identity and
helps portray the personality of an organization. The typefaces shown here

are examples of members in the chosen font families. Typefaces from the

corporate identity manuals & guides Scrubb

Corporate Fonts

Avenir Next LT Pro Bold

same font family that are not listed here may be used as well. Avenir Next LT Pro Demi

YummyCupcakes
ABODEFGHIKLMNOPQRSTUVWXYZ
// abedefghikimnopgr stuvwxyz //
1234567890 // \@4$ /"¢¥()

Avenir Next LT Pro Demi
ABCDEFGHIJKLM-
NOPQRSTUVWXYZ // abc-

‘ ‘ scrubb_corporate_identity.indd 17

Avenir Next LT Pro

YummiCupcakes

defghijklmnopqr stuvwxyz //  Avenir Next LT Pro
1234567890 // 1@#$%~&*() ABCDEFGHIJKLMNOPQRS
TUVWXYZ // abcdefghijklmn

Avenir Next LT Pro Bold opgrstuvwxyz // 1234567890
ABCDEFGHIJKLMNOPQRS // !@#$%"&*()
TUVWXYZ // abcdefghi-

jklmn opgrstuvwxyz //
1234567890 // '@#$% " &*()

@ 23/05/2014 03:44:44 ‘ ‘
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Corporate Colors

Consistent use of color can help build strong brand recognition. This makes it
possible for an organization to “own” a certain set of colors, by leaving a lasting
impression through identification of the organization with that specific color

palette.

@ Primary Corporate Colors Secondary Colors ®

Print Print Print
PANTONE Matching System CMYK Matching System WEB Matching System

CO0 R255 C10 R205 C0 R229 CO R225 C0 R225

Pantone 2995 C C77+M6 +YO0+KO RO + G167 + B225 MIT7 G198 M95 G4y M91 GEO M35 G163 M35 G163
Y100 BO Y43 B97 Y83 B4é Y99 BO Y99 BO
html# 00A7E1 Ko o 1 o ‘o
Pantone 447 C C75+M6Ll+Y67+K42 R55 + G57 + B53 Accent Colors
html# 373935
+CO0 +CO0 +CO0 +CO0 +CO0
+MO0 +MO +MO0 +MO0 +MO0
+Y0 +Y0 +YO0 +YO0 +YO0
+K 100 +K70 +K30 +K20 +K10

page number 19 from total 27
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Color Reproduction

Complete Logo Elements - Digital and Offset Printing

There are 3 main colour variations of the Logo.

On the examples below you will notice that the two-colour reproduction and
the three-colour reproduction seem alike, the difference here is that while in the
two-colour reproduction the white colour wont be printed, on the three-colour

reproduction the white colour will be printed.

® ONE-Colour Reproduction Three-Colour Reproduction ®

Scrubb..... Scrubb.....

Save time Book a quality cleaner online

. Book a quality

bage number 20 from total 27 page:
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Cyan
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Screens and Shades

The color palette can be increased

by using screens and shades that
originate from the primary colors. The
lighter tints are created by screening
the primary colors against white. The
darker tints (shades) are created by
adding black to the primary colors. The
tints shown here are examples of this
range. Additional screens and shades
can be used as well, according to the

needs of the application.

page number 21 from total 27 pages
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Color Reproduction

Complete Logo Elements - Online

There are 3 main colour variations of the Logo.

On the examples below you will notice that the two-colour reproduction and
the three-colour reproduction seem alike, the difference here is that while in the
two-colour reproduction the white colour wont be printed, on the three-colour

reproduction the white colour will be printed.

Ubb‘“mﬁ: ScrUbb.com.au ScrUbb.com.au

Save time. Book a quality cleaner online Save time. Book a quality cleaner online

a quality

bage number 22 from total 27 page:

ONE-Colour Reproduction Two-Colour Reproduction Three-Colour Reproduction ®
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colors

Cyan
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Screens and Shades

The color palette can be increased

by using screens and shades that
originate from the primary colors. The
lighter tints are created by screening
the primary colors against white. The
darker tints (shades) are created by
adding black to the primary colors. The
tints shown here are examples of this
range. Additional screens and shades
can be used as well, according to the

needs of the application.

page number 23 from total 27 pages
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ONE-Colour Reproduction
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Color Reproduction

Logomark - Digital and Offset Printing - Online

On the examples below you will notice that the one-colour reproduction and
the two-colour reproduction seem alike, the difference here is that while in the
one-colour reproduction the white colour wont be printed, on the two-colour

reproduction the white colour will be printed.

Two-Colour Reproduction

®

page number 24 from total 27 pages
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Cyan
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Screens and Shades

The color palette can be increased

by using screens and shades that
originate from the primary colors. The
lighter tints are created by screening
the primary colors against white. The
darker tints (shades) are created by
adding black to the primary colors. The
tints shown here are examples of this
range. Additional screens and shades
can be used as well, according to the

needs of the application.

page number 25 from total 27 pages
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stationary system

Left Margin 4"

‘ ‘ scrubb_corporate_identity.indd 27

Left Margin 1,5"

Scrubb

Dear Ms. Doe:

Lorem ipsum ud et luptat, quate enibh ea facing ex et num deliquat. Ed dolorpe reidunt volorerit, quis eugue do
commolobor summy nullaore do exerat, voloborem er ad endion henis nis nis autpatie conse eu faciliquatum

venibh et am nonsent magna at amconsed te tisl dolor aut vel in

exerostrud er autem alit wis alit, volorem iustinis diam, veniam, veriiq uipsum ver illaor iriure molorpe reiliquat.

Duis eriurem velisi bla feu faccumsan utatet la feu faccum er at. quate enibh ea facing ex et num deliquat. £d

P . quis eugue do exerat, voloborem er ad endion henis.
nis nis autpatie conse eu faciliquatum venibh et am nonsent pratem dunt lumsandre magna at aut lore conulput
dolor amconsed te tisl dolor aut vel in exerostrud er autem

alit wis alt,volorem ustinis diam, veniam, veriliq uipsum ver llaor iriure Lorem ipsum ud et lupta, quate enibh
eafacing ex et num deliquat. Ed dolorpe reidunt volorerit, quis eugue do commolobor summy nullaore do
exerat, voloborem er ad endion henis nis nis autpatie conse eu faciliquatum venibh et am nonsent pratem dunt
lumsandre. Magna at aut lore conulput dolor amconsed te tisl dolor aut vel in exerostrud er autem alit wis alit,

volorem iustinis diam, veniam, veriliq uipsum ver illaor iriure molorpe reiliquat.

Duis eriurem velisi bla feu faccumsan utatet la feu faccum er at. quate enibh ea facing ex et num deliquat. Ed

o . quis cugue do exerat, voloborem er ad endion henis
nis nis autpatie conse eu faciliquatum venibh et am nonsent pratem dunt lumsandre magna at autlore conulput
dolor amconsed te tis! dolor aut vel in exerostrud er autem alit wis ait, volore iustnis diam, veniam, verlliq
uipsum verllaor irure. Magna at aut lore conulput dolor amconsed te tis! dolor aut vel i exerostrud er autem

alit wis alit, volorem iustinis diam, veniam, veriliq uipsum ver llaor iriure molorpe reiliquat.

Sincerely,

John Comino.

corporate identity manuals & guides Scrubb

STATIONARY SYSTEM

The stationery standards provided in the following pages are an essential part of

the logo visual identity system and are to be used by all units.

Standard Letterhead @

Logotype :CYANC100+MO0 +Y0+KO
Address block text : Avenir Next LT Pro

Color : Black

Size : 85" x 11"

page number 27 from total 27 pages
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@ Business Card
SC';ubb Scru bb.com.au

John Comino Save, tine. Book  qualty ceaner orline Logotype :CYANC77+M6 +YO+K0/ RAYC75+M61 +Y67 +K42
® Address block text : Avenir Next LT Pro
Color : Black
Margin 0,2" Center Alignment Size 13.5"x2

Margin 0,5"
Envelope
Scrubb.....
Save time. Book a quality cleaner online
o’
Logotype :CYANC77+M6 +Y0O+KO/GRAYC75+M61 +Y 67 +K42
Address block text : Avenir Next LT Pro
Color : Black
o Size : #7.75 Monarch envelope 3.875" x 7.5"
Margin 0,5
page number 28 from total 27 pages
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application

Scrubb.....

Save time. Book a qualty ceaner online

Eddlorpe g
L]

o doaxrs vlalore o d ndio hris isis atptiecons o ol

E———
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Printed Collateral

Communication materials are a large part of the representation of a brand in the
marketplace. A consistent, unified and strong look is paramount in the recogni-

tion and ultimate success of the brand.

Trifold Brochure

This is an example of the logotype applied to the cover of a brochure promoting
an individual program. The logotype with the informal seal appears on the rear

address panel of the publication.

Logotype :CYANC77+M6 +YO0+KO/GRAYC75+M61 +Y 67 +K42
Address block text : Avenir Next LT Pro

Color : Black

Size :8.5" x 11" Trifold

page number 30 from total 27 pages
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Merchandise Examples

Tshirt
Baseball Caps
Mug

Pin

This show examples of acceptable uses of the visual identity system on merchan-

dise.

page number 31 from total 27 pages
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application

Scrubb

Head Office

Managing Director Room

Finance Managers Office

Meeting Room

scrubb_corporate_identity.indd 32

Creative Staffs
Paulo F
Edward S.T.

Lucy Lurker

corporate identity manuals & guides

Signage

Outdoor Signage

Indoor Signage

Scrubb

Displayed on this page are examples of the current exterior and interior signage

design.

page number 32 from total 27 pages
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Cap Height // A unit of measurement describing the
height of the left vertical of the large initial Letter in
the logotype. This unit is used when establishing the

clear space for the logotype or signature.

Color Palette A // selection of specific colors that are
chosen to coordinate, contrast, or harmonize, as an
aide to maintaining a desired degree of consistency

within a visual identity system.

Font // A complete set of type of one size and face.

Museo 12 point is a font.

Identity Manual // A formal reference document
establishing technical and creative standards for

a visual identity system. Typical standards include
descriptions and specifi cations for reproducing
the logo or logotype, stationery system, common
print and web applications, and examples of use on

merchandise.

Logo // A generic term for a unique graphic symbol,
display of a name, or a combination of both, that is
used to represent a product, company, organization,

or other entity.

‘ ‘ scrubb_corporate_identity.indd 34

Logotype // Allogo composed of type.

Mark // A generic term for a unique graphic sym-

bol, used interchangeably with “logo.”

Master Brand // The overarching identifier of an
entity or organization. Also an identity strategy that
applies the name of the overarching brand to all

subunits.

Primary Color Palette // The core selection of
identifying colors that are used in a logo. The official
logo used on legal or ceremonial documents, often
rendered within a circular shape. Serif/Sans Serif In
typography, a sans serif typeface is one that does
not have the small thorn-like features called “serifs”

at the end of strokes within letters.

Signature // The combination of the logotype with

an additional more specifi ¢ identifier.

Supplementary Color Palette // A selection of
colors designed to supplement the primary color

palette for use in all related communications except

®

corporate identity manuals & guides Scrubb

Glossary

the logo itself.
Tag Line // Aslogan used to support the identity.

X-Height // A unit of measurement describing the
Template // Afile with an associated style sheet height of the small letter in the logotype. This unit is
and all standing and serial elements in place on a used when establishing the location of the informal
master page, used for publications following the seal and/or unit signature relative to the logotype.

same design.

Typeface // The set of characters including
uppercase and lowercase alphabetical characters,
numbers, punctuation, and special characters. A
single typeface contains many fonts of different sizes

and styles. Garamond is a typeface.

Type Family // A group of fonts of the same basic

design but with different weights and proportions.

Museo is also a type family.

Units // Subdivisions of the overarching organi- @O

zation. S I l
Unit Signature // The typographic addition to the C r u

logotype that may be used to designate a specific

unit.

page number 34 from total 27 pages

23/05/2014 03:44:46




®
www.scrub.com.au © 2014 // Scrubb Pty Limited. Corporate identity manuals & guides document. All Right Reserved.

scrubb_corporate_identity.indd 35 23/05/2014 03:44:47




